
Sinclair Broadcast Group's plan to broadcast a one- 
sided politically biased anti-Kerry program and  
disguise it as "news" is an example of the dangers of  
large media companies. 
 
Sinclair uses the public airwaves free of charge, and  
is obligated by law to serve the public interest.  
Instead they are violating the equal time for  
presidentail candidates rule and are airing an hour  
long anti-Kerry program less than 2 weeks before an  
election. 
 
Sinclair's actions show why we need to strengthen  
media ownership rules, not weaken them. They  
show why the license renewal process needs to  
involve more than a returned postcard. Thank you. 


